


Source: MRI-Simmons Fall 2022 Doublebase/April 2023 Podcast Survey (%s rare average of NPR radio and podcast users)



Q: When you have the ______ on, how often are you also using other media at the same time, such as using a computer or smartphone or reading? 

Base:  Listeners = Morning Edition/All Things Considered listeners (n=500).  Podcast listeners n=93 

Source: Kantar, NPR Sponsorship Survey, January 2019
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Base:  Listeners = Morning Edition/All Things Considered listeners (n=450).  Podcast listeners n=93 

Source: Kantar, NPR Sponsorship Survey, April 2022
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Source: Neuro-Insight, NPR Corporate Social Responsibility Message Test 2022



Source: Radio – Kantar NPR Sponsorship Studies 2017-2022. Lift for NPR radio listeners vs nonlisteners. 

Podcast – NPR Listens Podcast Sponsorship Surveys, 2016-2022. Lift for campaign-exposed listeners vs. unexposed NPR listeners.




