2024 Broadcast Calendar

- 2
=

W 0 N 60 1 A W N

mmm sponsorship@nationalpublicmmedia.com

national public media

New York Washington, DC Chicago Los Angeles

200 West 41st Street, 1111 North Capitol St. NE 150 N Michigan Ave., 9909 Jefferson Blvd.
7th Floor Washington, DC 20002 Ste 2900, Culver City, CA 90232
New York, NY 10036 P (202) 513-2000 Chicago, IL 60601 P (310) 815-4200

P (212) 265-5700 P (312) 460-0422




JAN JAN
T W T F S S w T F S S
31 1 2 3 4 5 31 1 2 3 4
7 8 9 10 M 12 7 8 9 10 N

14 15 16 17 18 19
21 22 23 24 25 26

4 15 16 17 18
21 22 23 24 25

FEB FEB
T W T F S S w T F S S
28 29 30 31 1 2 28 29 30 31 1
4 5 6 7 8 9 4 5 6 7 8

nm 12 13 14 15 16
18 19 20 21 22 23

m 12 13 14 15
188 19 20 21 22

L] o o

T wor oE s s Public Radio Sponsorship W T E s 8]
25 26 27 28 1 2 25 26 27 28 1
4 5 6 7 8 9 On-air messaging with NPR and public radio stations 4 5 6 17 8
nN 12 13 14 15 16 identifies and describes sponsors, offering a unique and m 12 13 14 15
18 19 20 21 22 23 effective complement to national or regional ad campaigns. 18 19 20 21 22
25 26 27 28 29 30 Messaging guidelines are shaped not only by clear 25 26 27 28 29

APR government regulations, but also by significant audience APR
T wW T F s S research and sponsorship success. In other words, public wW T F s s
1 2 3 4 5 6 radio sponsorship guidelines are less about what's “allowed” 1 2 3 4 5
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and more about what works best for sponsors and listeners.
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Messaging that works on public radio stations:
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Focus on features: Instead of “fast and safe,” say “240 20 21 22 23 24

horsepower and side-curtain airbags.” NPR listeners prefer a
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Qualitative language (favorable qualities, benefits and
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I 3 4 s 6 7 - Awards, favorable reviews, endorsements, testimonials
s 1o M 12 1B 14 + Personal pronouns (e.g., “you,” “we")
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T W T F s s Sponsorship copy is up to 15 seconds (not including the wW T F s s
30 1 2 3 4 5 standard opening phrase) 30 1 2 3 4
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Copy may be emailed to your NPR sales representative
Written copy must be submitted by the deadline, 2-3 weeks
before airdate (no pre-produced creative)
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28 29 30 31 1 2 Submitting copy for regional/local campaigns: 28 20 30 3 1
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